Research-Informed Organizational Branding

Living the
Brand

Bringing the
Core Brand
Research & |dea to Life

Discovery
« Understand brand equity in . Develop brand narrative * Execution and activation of
all dimensions * Identify concepts for core brand s'trategy
* Market analysis to assess brand idea » Campaign development
opportunities to differentiate * Develop brand identity * Brand amba.ss.ador and
o Audience assessment elements, in all forms message training

STEVE brand + strategic
communication lic



